o| =2 KT

ol 2HE O YA LA O M1




OrAIR HwLlZlo| M2 L T &

OrAI = HL Aol 712 ub

g

SEFM™ > M2k m2 72 (KA X| X2k & Of
2h > EI}

=t HI
raix

Of x| M Efe] S 27d

H &= M: H| 82| CHFE &S XX

HASH: AH|XHO| A == E|X] 252 HA| X[ F2e|ojgt

O x| =t 4 o] tH3} (media revolution vs. creative
revolution )




ol BT KA EL +

» M| A= =3 - X}
- OHHIE BHE (EE AEEN)
3L EE::

- 28 8%

- A




OrA| = BB 2| B7HEE#EA)
Loz AL HE

» 2H|XH/ HIE AL

X

Aol YopLt X ESHD YLE
WALS| DRI YA =7

X ALO

-1 — L

T M A Q! OjAH| <ofofE =22




2. OrAI P Y 22| o]of

» HlF: HESSE
T=8F7| TA
Alg W SEO0|O]X]
EX|ML

» A REBE (MHIZ HISEHRD, A

» 7124: S7HAr0| O| 2017, SX7h U D7He} O K| Mek




7|2 0| 0] X| 2} Of A 21 =4

=
L

}

= Lo

X XHOl
=1 o

: AF2]

— =
0
50

r 2871/ =871 oM F =}

» B L ofjdhe Y A2

 OfH|2HE: A2/d, XIFH o, SMet MR X|H




A =22 278

1.00H| 285852 F2/l'E

» == (reach) & ¥l = (frequency)
» GRP=reach X frequency

y K& A= (continuous)

—| O I__I

ck=d (flighting)

2.0H =82 +8: EEFE, Uk, X5




TN

be

< H
1A

TN A

—_—
N’

o o2 pE o

H o o

od JA
J

|, delH, d3H, A8+, XIEH

TE X2t O x| MEH O] X3}
o I o|8Xe] EF0f 2t M2}

S
0
H B2 ) MSAEXS] AdHSAH EF =,
Mol gxte| At SAH 585 Aot 2

H2Ho| RaIs ZL: MBALSXC| K| =&
gl F2..




O 4| 2 A

DjN|2A0] mE{g0l

1.

.
o
S

atef A

F

nl
K~
ud

.I

ot C}

<l

2. DN =

_
2t

A X] LHE 0




Cret HwLI7|0] M %2

21 (advertising)
=%l (sales promotion)
Ol =tof (personal selling)
2 2l (sponsorship)
AE=H gl Z2=3A| (publicity & public relations)
S AlQ} M A| (events & exhibitions)
X ™ oA & (direct marketing)
Interactive & E-communications
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Interactive & E-communications
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classifieds,

display ad (banners, pop-ups),
search marketing (keyword marketing, pay-per-click),
email marketing(permission-based),
viral marketing (Word of mouse),
affiliate marketing,

sponsorship,

podcasting,

UCC marketing

SNS: social commerce

Online community

Virtual world: Second Life
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