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1.

3.

MH12 82 A9 (Bugs Burger Bug Hiller, Inc.)

Initial charges aren’t due until every roach, rat, or mouse nesting
on the premises is totally eliminated. If at any time
dissatisfaction with results leads to cancellation of service,

the company will refund up to one year’s charges and pay

the new exterminator for a year.

If a roach or rodent is seen by guests of a Burger client, “Bugs”
Burger Bug Killers will pay the bill, send the guests a letter of
apology and invite them back with their compliments.

Any fines, due to the presence of roaches or rodents levied by
health authorities will be paid, as well as lost profits,
plus $5,000 if the facility is closed down.
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