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A 1t O E = A (Performance Matrix)(1)
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A 1t O E & A (Performance Matrix) (2)
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A& It O E& A(Performance Matrix) (4)
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& HE & 8 (Criteria testing) (2)
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&= HE XY (Criteria testing) (3)
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& JH(QFD, Quality Function Deployment)

= 0ff CHet 28l AH AleFE R 2 - = MAlIoH)| 2ol HE

m AU S, JI0 el KFMEE F250t ) 012 MEEH0 HSu
ZZHA BAAZE SOl= 2H0 CHst HEE

mAS HEN =8= 50 JAXEH 1 =2] 8 A2 E2 ML S S
LIE =M 20 B2E

mAHS e ZZ=AAL 2B EX

A\ I
/R W\
§m§n

WONKWANG UNIVERSITY Division of Information and e-Commerce- HCL 19



A0 P\
/2 N4
e

O QFD Jl& & : &AHE & 0 E= A(Relational Matrix)

m o) 0N CHa(What)2 242 SHEE 2d, HS L2 A& B
HA AHIXS K5 AR JICHE 2/0]

m =H(How)2 0148 SEN 012D] {18 2. Al
M Il=X0l HIS 2EEN oY

m (i3S HAHOAN =32 HES 2dEs Al e lss 8§
N3 2HEE RSt 2HAEQ S ZHEE H Al

m A0l CHSt DS X2 =EH0jl CHSE BOF ZBUE Sol® =& =,
K EIt & EE D Ol= =&F(How much)l A0 I 5 ]

O

W& 2l AR SO

0x

AL
- T

M
M0

o
ror

—

WONKWANG UNIVERSITY Division of Information and e-Commerce - HCL

20



] = 2! J|ls ®Il(Quality Function Deployment) (3)
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I = 2! J|l=s ®Il(Quality Function Deployment) (9)
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