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. Opinion Leader

There Are Multiple Methods Available for Identifying OLs

Traditional:
« Field Sales Identification
Traditional * Rx Activity
Methods

« Segmentation

Formal:

+ Academic position

* Professional society leader

* Guideline committee member
« Editorial duties

Bibliometric:
« Publication activity
« Clinical trial activity

" Bibliometric Sociometric:
Methods » Peer nominations
- Discussion
- Technical Advice
- Prominence
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: Innovative Consumer

Construct of Interest Innovativeness

Information and Knowledge Knowledgeable about specific product

categories
Categories of Innovativeness* Opinion Leadership Act as opinion leaders for new products

Search Behavior Exposed to a variety of information sources

Involvement Involved in the marketplace; especially new
product

Promotion Interested in information heavy or centrally

ME;T‘I processed communications
v Brand Awareness Aware of new brands in specific product

fields

Assertiveness No reason to expect an assertive style of

Innovators shopping and buying.
25% Value conscious More interested in newness than price; not

bargain conscious

Fashion Consciousness Fashion innovators are fashion conscious
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: Market Maven

Innovativeness
Knowledgeable about specific product
categories
Act as opinion leaders for new products

Construct of Interest
Information and Knowledge

Opinion Leadership

Search Behavior Exposed to a variety of information sources

Involvement Involved in the marketplace; especially new
product
Promotion Interested in information heavy or centrally

processed communications

Aware of new brands in specific product
fields

No reason to expect an assertive style of
shopping and buying.

More interested in newness than price; not
bargain conscious

Fashion innovators are fashion conscious

Brand Awareness

Assertiveness

Value conscious

Fashion Consciousness

Market Mavenism
Wide variety of market information;
information seekers
Act as opinion leaders for many aspects of
the marketplace
Exposed to a variety of information sources
Involved in many aspects of the
marketplace
Heavy users of coupons, shopping lists,
grocery budgets and ads
Aware of new brands in many fields

More assertive than other consumers
More value conscious than other

consumers; seek bargain prices
Market Mavens are not fashion conscious

A

A Market Maven 3
X £ O~

n 8!

smart buying T

£

T 4w T L= s

‘ Ar»s0On 77,
7

L' o+ O - T, evokedsetf , 0

NAft #vF/ ° 1 MR Q A»/ b
LCAtlen o L Arxds 2

6 Lo gomix:/

J v information seeker

I‘e ~ |_|_ n -




Marketing Strategy

- Hub
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: Prosumer
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AISAS model

(R LFEF & #ZILTEARE, 2004) Mass Media, Passive

) Active Audience
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NPD Process

Origin of game | (u— Produce

Licensor GameFreak Creatures
Original
rights
<Open innovation> e
. .. Publisher Copyright
Publishing Game/Digital Media mix produce management
Cartoon contents Shopro Shopro production
Copyright
Meeting
TV Suggest N
commercialization
¢ |
Animation producing :
) Product promotion Broadcasting
Character License =
Suggest Permission
commercialization
Licensee | /
Toy, Confectionary, Food, stationary, electric, clothing etc
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NPD Process
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