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˴ὄ╙ ᵙʑậ ϥ₄ⱨỢͫ 
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          What is Wikipedia? 

2̋000Ȫ 3Ṿ иα Ḻḕ ֩Ợạ ϧ˩ɨ Nupedia 

Νừ♄Νҹ╖ ᵙề 

̋ᾷϢỀ : Larry Sanger, Jimmy Wales 

2̋001Ȫ 1Ṿ 15ẵ ọậ wikipedia.comẲ áכ 

2̋001Ȫ Ϫ 18á ḗḕ -> 2002Ȫ Ϫ 26á ḗḕ 

2̋003Ȫ Ϫ 46á ḗḕ -> 2004Ȫ Ϫ 161á ḗḕ 

http://en.wikipedia.org/wiki/Wikipedia  ̋Ẋ∩ ˴ᶺΝ ñwikipediaòϕ ùָ Иé => 

 

 ậṡΝ ϨẠ ȃṰạ ʉě Ẽɨ Ẋ∩ ˴ᶺ 

̋ᴮѶϧ Мậ ᶺϥΏḕ ỢлÏ˭, ẵѪẴ˭ậ ὄ ϕ 

Пᶺ ẈֵḦ ϧ˭ḕ Ïɨ ṇ͕Ẵ ѶĨ֩Ợ 

̋ɏńǲ иαΝ ẲṰ  ᴮ Ẽě, Wiki Νţͥạ 

ϧ˭ḕǲÏɨ ềḞḦ ᾲḮ ֵע♅ ě ᵣḕ ɨ 

͙֩Ẳ͕И ɏńǲ  Wikipedia ֩ Ẳ♄Ḧ ˭ḕṒ ţ 

ĥḦ Ẽɨ ȃṰạ רὍ óǲ ῍֪  ᴮ Ẽả 

 ̋ ọ 2ϧ М Ẳֵậ ŮěÏ˭Ẳ 100ϧáẲ֩ậ Ḻḕ 

Рạ ỪĦ ě Ẽả Ą ֵẊ10Ẋœ ֩Ẳ♄ 

http://en.wikipedia.org/wiki/Wikipedia
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What is Wikipedia? 

Ůἂậ Ẉ(ּׂשᴚ  Directory) 

ʑл 

Sub 

Wiki 

ʑл 
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Wikipediaậ עị ĨỨ 

1. ӕϝ├ɵ⁵ ѶĨ֩ỢẲ ỢлÏậ ᴍạ ó‟ Ĩó֩ᵝậ 

М  8ϧḮ áậ Рạ ÏὈ ѪИ, Wikipediaɨ 2ϧ 

Мậ ᾲḮỀậ Öᴮϕ ó‟ 100ϧá Ẳֵậ Ḻḕ Рạ 

ỪĦ Ą Ẳɨ 92ϧḮ áậ ƩϝÏ ἂọ ạ ậљ    

2. Ẵ╖ȥ ĔẠ ˴ὄ╙ ContentsḦ ʑ  ỀẒΝṳ ỠịĨ 

Ủťạ Ïɯ Ă Ḯ ƩϝḦ Ẽɨ Ứңậ ᴮṩÏ 

ȼᶺὄĂ ˎ.  

3. Ʃϝậ Ứңϕ Ᾰᶺ ПẴ ͙֩˭Ẳ Wikipediaậ 

ȟ♄ṻ∑Ḧ רẺˋḕ ַΝṳ Рậ ềעỀÏ ˎ  

Ą ʛ ϨẠ Ʃϝậ ֿע (ȟ♄ṻ∑ ṡҹע, ŬỨỡ ˩Ѷ) 

ӕϝ├ɵ⁵ Wikipedia 

ᴊᴮ Ὅ Ề 2ϧḮ ᾲḮỀ 

8ϧá Р 100ϧá Р 

Ẓ ậ Ὰ Ẉ 

ỢлÏ Öᴮ Ὅʂὄע 

ӜṰ Ѭֿ иα 

áỨềḞ ᴮᵙḞʩẲ♄ 

What is Wikipedia? 

ӕϝ├ɵ⁵ Wikipedia 

♅ὑ áѳע, áḱע, ỡᵙשּׂ עᴚע, Ứ  ע

Ὅἤῒ WikipediaḦ Ủᴋר ɨ П˫ ȟⱡἾ ùὃѫẠ ᴊᴮậ ỢлÏὍʂ 

Ὅᵙᵐ╤ ȟⱡἾ˭ậ ỀŮ ἀὅר  ỢлÏ˭ậ һḞĨ Ḟ  

֩Ṱḗḕ Ḻḕ,ҽḕ ˲ ȟⱡἾẲ ẲṰ ɨ ПŅḕ ὄṽ Ḻḕ 

ᴮΞ ּנỪḕ 350ϧ á Ẳֵ ḇ 8ϧ á 

 (š7ụשּׁ) 5 ~ 9 ụ (š 5ụשּׁ) ụ 0`~ 10 ụשּׁ ―╢⁷
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̋`ť ỢлÏ ֩ ֩├Ṓ ÞẠ ẳМעậ лỪ  

̋ẵᵙỡẴ ᵙụֵậ ᵛΪʹÏ ̕ḕὊ ᴮ Ẽả 

̋иα ֩Ẳ♄Νו ᴮẳńἀÏ ἂọ ὄ ᶾả 

̋ϨẠ Ứңậ Ὅ֬ỀẲὄϧ ╖ậ ḯ Ẳ ҹἁ Ḯ, Googleạ ▓  Ủ Ă ˎ 

Wikipediaậ ḇụ 

̋Wiki Νţͥạ ֩Ṱ Ḯ ֩ṰỀÏ ᾲḮ  Ứңϕ 

עֿ ě רὍ ě ùָỨ ʹṒ ᴰẊϕ ďỨὐĂ 

ɨ www.Wikia.com ạ Ừề  

̋ GoogleĨ ÞẠ İěᴮẳ ПʬΝ ᵙề  

̋Ůἂ ùָ ֩Ẳ♄Ṓ ɿϔ ṅ ᴊᵐ ỨᾺạ Ᾱ┤ 

ַΝṳ ʹỢĨ лỪụ 

ÉŮἂậ Wikipedia DBṒ ḱ˃ˋě Ẽὄ ᶾả 

Ą ȟ♄ṻ∑ ṡҹעĨ ŬỨỡ ˩ѶẲ͕ɨ ÛụṩẴạ   ὄ Ч  

É ╖ậ ḯ ạ Ềẹ ě Ẽὄϧ ᶺὅ ùָ Ứ ʹÏ Ỡ  ̕ḕὌ 

Éṅ ᴊᵐậ ᶼỢעẲǲ ᵛΪעẠ ќảẲ Ïὄϧ ʑἭעḦ ʑ  ậńᵟ 

http://www.wikia.com/
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          Ừ 14 ị   Р   ᾭ 

  II. ˴ ὄ╙ ᵙʑậ ᴊӜỀ 

I. ˴ὄ╙ ϥ₄ⱨậ Ứậ 

 III. ˴ ὄ╙ ᵙʑậ ỪֿכỢͫ 

 IV.  ˴ ὄ╙ ᵙʑậ ÏċỢͫ 

 V. ˴ ὄ╙ ᵙʑậ ⁵яɵ₄Ẳ״ Ợͫ 
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          1. ˴ ὄ╙ ϥ₄ⱨậ ậљ 

  

                       

                       

                       

      

<İậ> 
˴ὄ╙ ạ Ṱ  ϥ₄ⱨ 

 
 
 
 
 

< ậ> 
˴ὄ╙ ŮḞ ậ ϥ₄ⱨ 

̋ ˴ὄ╙ậ Ï”ϕ Ṱ Ḯ ҹÏÏ”ϕ ᾷ῾ ěỀ ɨ 
П˫ ŮḞ ậ ϥ₄ⱨ 

̋ ˴ὄ╙ ᵙʑậ ᴊӜỀ ♅עĨ ˃ạ ěΐ  Ḯͯ ˴ὄ
╙ љ˴ḕϕ Ṱ  ń֩ ɨ ϥ₄ⱨậ ĪϝṒ ţ ᵝ  
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Â ӭּק  ᾋҊ╢ ἲẈ■ѡ 

ӭּק  ♫ , ở╧ḯ ̎ʹ, ╧ḅּק, ᵭ ╢ ʷ ᵎ Ό̃ ↑ ѡ ởדӦ╧Ѹ. 

ῳϰᴘ͋ ᾋҊ╢  ἲẈ■ ӭּק  ᾋҊ╢ ἲẈ■ 

Ӱּת  Ⱡ ⁄  
ҍ  ╬ᾏ 

Ͽʺ ʺֿב ᶜ♠╪Ϯ ↔╙ ҀἛ ͙ ─  ҵ̯ ֞Ѥ 
ὡѾ▀ Ỏ╪ѻ. 

Ѿὣ  Ⱡ ╪Ϯ Ἄẋᾅʺ ʺּתѤ ↔╙ ∩
⁴   Ḉᵑ Ṩ⁴╥ ̆תּʺ ╙ ѻ. 

Ợ╪Ḳ ̑ʼ⁄ 
ҍ  ╬ᾏ 

ᾒ Ἕ́Ѥ ֿב ╪̆ ʺỮ Ἕ́Ѥ ʺ ╪ѻ. ͎ᴀ⁄
ҵ Ṭ̯ ̆ Ợ╪Ḳ ̑ʼ⁄Ἄ ▀‡ϮѤ ▀╘ ᾒ Ἕ
́╥ ͎˦̓ ҿ▀  ╥Ḉᵑ ʺֿבѻ̆ ⁴͛ѻ. ּס ˭▐ 
ἶ⁄Ἄ╥ PK(ủ╬)Ѥ ᾒ ̑ʼ⁄Ἄ₮ ˉ╪ ̑˶Ἓ╥ 
Ỹʻ ̆ג╪ ѻ. 

˿  ▫ ⅝אַ ʺ  ˦╪ḃᴛ ʺỮ Ἕ́⁄Ἄ╥ 
˿ ҵ ַא⅝ ѻ. Ợ╪Ḳ ̑ʼ⁄Ἄ ▀‡ϮѤ ▀
╘ ᾒ̓ ┬Ợ  ᶛᾋ╙ ʺֿפ ὡ ▓ּתᵣ, ͎ ╥
Ḉʺ Ҁפֿג ὡ ▓ѻ̆ Ỹʻ ѻ. 

╪Ḉּת⁄ 
ҍ  ╬ᾏ 

ᶹᵙ♠ ᾒ ʺ ▓Ѥ ˦ᵣ╪ ᾒ◓ Ѥ ˦╪͙ ԅᶷ⁄ 
╪ḈּתѤ Ữ╪ѻ. Ợ╪Ḳ ̑ʼ╥ ῷḕ Ϯ ῷ╪ ⁄ 
ʺ ᵑ Ṩ⁴ ˞Ϯ ͔╖ᴛ ˞מ Ѥ ˦╘ ♠♥  
ᶣ ѻ. 

╪ḈּתѤ ˿ ӇѤ ͎ ▫ ᴛ ᾒⱠ♠╬ ʺ ᵑ 
ѻ. Ợ╪Ḳ ̑ʼ╥ ᵚבֿʺ Ѥ Ϯᵑ Ϯ ϿѤ 
╪Ḉּת╪▫ Ṫᾐ╪ѻ. 

ᵰ ⁄  
ҍ  ˿  

ᵰ ╥ Ͽ↔╙ ͎ҍᴛ ♬ ˭ Ὸ Ѥ ˦╪ ַא⅝
ѻ. ᵰ ᵑ  ˿ ╙ Ựᴠ˭ Ἅ ͙ṒѻѤ ▓
Ѥ ͎ҍᴛ ὡ↔ ̆▫ ѻ. 

ᵰ ╥ ͙ѫṒѻѤ ᵰ ᵑ  ᾅᾅᴛ ᵣө ὡ 
▓Ѥ ╪‒͙ʺ ᶴ″╬ּתᵑ ╖ᴎ̆ ѻ. ᵰ
ᵑ  ˭ ӈ ˿ ╙ ᾅᾅᴛ ̯Ἓ ̆ ╥Ḉᵑ 
Ṩ⁴ ѻ. 

KT˿ ₅˿Ⱡ⁷̯ἵ(2010),  
ŗLifestyle and Core Value of Future ConsumerŘ 

(1)    

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 
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ÂLead Userѡ 

 ╪Ḗ ӆ ᾋ◌╢ Ѯּכᵎ ᵽ♄ ♥ ѡ ╧Ӧ.  

 ᾋ◌ ᴅӢᵎ ở♆› ṓ Ὕ ▐ѡ ╧♩ ♅  ╖  

ᾎ◑╥ ᴈӥᵑ ḕ ╖ᴛ lead userᵑ ♬╥ ̆ ╪ө╙ ṪἍ 
╪ө⁄˭Ἄ ҵ ӈ ˺̓ᵑ  ▀ḙ  ӈ ˿↕⁄ ҍ░  ὡ ▓╛ 
 
Lead UserѤ  
á ụ‰◓╥ ˿↕ ל⅝ ‰ ᵑ ἐ♬ ̆, ͎ө ַא Ữҍ♠╖ᴛ ᴈӥᵑ ἐҵ ̆ ▓Ѥ 
͙‰⁄ ▓Ѥ ╪ө ַא⁄Ἄ ἐṊ  ὡ ▓╖ᶒ, 
â ἵẋ◓╥ ˿↕ ┬Ợ  Ⱡ ╙ ὡ⅝ Ѥ Ợזө ַא ▀Ṩ ἶἛ⁄ ҍ  ѱּנᵑ ʺּ̆ת 
ᶷⱠᵑ ˺  ╪ө⁄˭ Ἄḽ╪ ⁴ ╛ 

Lead User ♩╢ ᴅӢ ṧἊ ṧἊ/ ↑ 

(2)   : Lead User  

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 
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ÂOpinion Leader ѡ 

Ҋׂשᵭ ϫ №ṥ╢ ■͌╖ Ѹᵍ ởדӦ›˪ ♆ѽ ѡ ׂשˉ■♅  ╖  

TV̋  Ṩⱴ Қ ₔϳ⁄ TV╥ ἵᾏ╙ ♣Ҁ  Қ ╪ө⁄Ἄ ḛל
Ữҍ♠╖ᴛ и╘ ḛ…ᴏ╙ ḕ ╖ᴛ ╥˸╙ Ἓ Ѥ ╪ө╙ ╪ᵒ 
Weimann(1991)Ѥ ˆ  Ἓ˶, Network position ᵑ ͎ ∟ ╖ᴛ Ṓ̆ ▓╛ 
̑ᾏ♠╬ ּת─, ˿ᴏ, Ợ ♠╬ ⁵ ̓ ˉ╘ ѻ‚  Ḣḹ╖ᴛ ♬╥ʺѫ 

(2)   : Opinion Leader  

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 
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Â Innovative Consumer ѡ ừҊ♅╓ᴘ Ὕ↑╧ ẓᵍ ἲẈ■  

♫  Ὕ↑› ▐„Ἁ ừҊ♅╓ᴘ Ὕ↑╧ ẓᵍ, ᾍἘ ▐ѡ ἲẈ■Ӧ 

  
Ϯ ὡ↔ ̓♬⁄ ѻᵐ ╪⁄˭ ₅ױ͎ ╙ Ḉ ˭ Ӈᶒ, 
ᾐἛ╪ и╘ ἵẋ▫ө╘ ̯ᵰ̓װ ̯ᵰ ҿ╪ Ữҍ♠╖ᴛ и╛ 

(2)   : Innovative Consumer  

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 
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ÂMarket Maven ╕ 

ừҊ♅╓ᴘ ᾋ◌› Ҋ  ♩ṏᵎ ᵡ╧ Ό̃ ▐ѡ information seeker  

 ṏѸ ṥ  ♩ṏᵎ  smart buying ╖  

╙ җ ᵤ╪ Ợ↔ ˞Ϯ, evoked set╪ ѻѤ ︣╙ ʺ︠ 
 

♬  Ⱡ ⁄ ҍ Ώ̆ ᾎ◑⁄ ҍ תᾏ╪Ϯ ♣ᶷἛ⁄ ͐˞ᵑ ӎּתּ   ▀ḙ♠ ˿ ╪Ϯ 
╥ ⁄ᾏתּ ⁴ ╬⁄˭ ̛Ḹ─  ₅ ╙ Ḉ Ѥҥ ╪ө╙ ᾎ◑ѫὢ▫ג Ṩᵐѻ. 
╪ө╘ ⁴תּʺ ױ ∟ ╖ᴛṨ  ᾎ◑♬Ṓᵑ ὕ ,̆ ᶒ ѻᵐ ἵẋ▫⁄˭ Ⱡ͙פּ ╙  
ḓ ᾎ◑♬Ṓᵑ Ⱡ̑ ͙ᵑ ꜜῷ ѻ.  

(2)   : Market Maven  

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 



Page 14 

Marketing Strategy 

          

Â ╪Ḗ♅╓ᴘ ŚGtaśѡ דṆ ởדӦ̐ ᵡ╕ ừ □↑╖ Ḁᴘ ᾍ♫ ╖ Ɑ͖› Ὕ↑ 

    ᾍ♫ ╢ Ợ╖ ּשᾋ ѡ   ɠ ׂש⅔  ѻפֿ ˊ̃ 

(2)   : Hub  Broker  

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 

Hub :  
Ợ ♠ Л √ ⁄Ἄ ѻᵐ ỢזṒѻ ᵤ╘ Ợ⁷ ̓ז˺Ӈ
‡ ▓Ѥ ἵẋ▫ 
ɣ ѻᵐ Ợ̓ז╥ ˆ  ⁷˺, ҿ⁄ ₅ ╙ Ḉ  
 
 
Broker: ἵẋ▫╥ ︡Ѿ̓ ︡Ѿ╙ ⁷˺  ▫Ѥ ἵẋל
ɣ –  ⁷˺́̕╥ ᵰˌ , ♬Ṓ ụ╙ ҍᾎ Ѥ ⁵  
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ÂProsumerѡ 

ᾍ♫ ╢ ˉḘ, ♫  ♩ṏᵎ ̎┘, ᾂᾂᴘ ᶴ♫ᵎ ˷ ѡ[DIY]  

ѨҼ♅ ἲẈ■ᵎ ᵣ ╢ קʷּ ש  Ѹ.  

̎ʹ Ҽ ♫  ︠ Ҋừ ởᴔ 

ᾐⱠ  
ˌḛ 
ʺ  

ҿῷᵙ ʺ 
͙‰  
᷾ѱ  

ᾐⱠ  
ḽ  
ᾅ  

♬ 
͙‰Ⱡ  

 ∟תּ‰͙
ҿῷᵙ 
∟ 

ᾙ╪… 
ᴛώᵾ 

ᶛѱ ᵠ ♬͙‰ Ṭᵣὡ︡ ἵẋ◓ ͙‰ּת∟ 
▀ḙ 
ἵẋ▫ 

CJ ὕ
ͨ̆ᶛ 

♬Ṓ 
̑┬  

ғ͒Ⱡ̑ 
╬ С 
ὕ ᶟ 

̯ᵰ˿  
ғ͒ 

ἵẋ◓ ᶴᴮⱠ̑ 
▀ḙ 
ἵẋ▫ 

Gᵡ  
₢Ἢ 

ʺⱠ̑ 
ʺ/̑┬ 
Ợ╪  

פֿ ʺ 
♬Ṓ̑┬ 

♣ᶷⱠ  ᶴᴮⱠ̑ 
♣ᶷʺ 
ἵẋ▫ 

Л╪Ḳ 
₅ ʺ 

DIY  ▫͕▫ⱴ ᷾ѱ  
Ⱡ Ⱡⱳ 
ⱠⱳḢᾏ 

ἵẋ◓ ͙‰ּת∟ 
ҿῷᵙ 
∟ 

ẋ  

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 

(2)   : Prosumer  
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Â AISASᶘҥ╕ ˉ╩ Ӆ ḅӭ„₫ ӭּק  ἲẈ■╢ דҲἘ› ͖╩ 

 

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 

(3)    
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Â AISAS╢ ᾋở♣  

╧♫ ἲẈ■ѡ ᵭ ›Ἁ ⅛̬ᵎ џϣѡ ˣ╖ В„, ד ♅╓ᴘ ͋ ⅛̬ᵎ 

ʷ◌ ▲ ˷ ̎ Ӧ̐דὝ ▐ѡ ˣ╖ ѨҼ♅╓ᴘ ̃, ╧ᵎ Ѹᵍ ở ל 

┘ Ѹ.   

ᵰ ╥ ͙ѫṒѻѤ ᵰ ᵑ  ᾅᾅᴛ ᵣө ὡ ▓Ѥ 
╪‒͙ʺ ᶴ″╬ּתᵑ ╖ᴎ̆ ѻ. ᵰ ᵑ  ˭ 
ӈ ˿ ╙ ᾅᾅᴛ ̯Ἓ ̆ ╥Ḉᵑ Ṩ⁴ ѻ. 

<Ӱּת  ἵẋ▫╥ ᵰ  ╬ᾏ> 

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 

(3)    
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Â AISCEAS╢ ᾋở♣  

ἲẈ■ѡ ̬ᵭ›  Ἁ Ἁᴘ Ẉ̧-ˡ ᵎ ̃ ̬█ Ѹ. ╧ ̐♩›Ἁ ╧♆

╢ ˼  ╕ ͋ˣ› Ҋ  ʷּ̃ק ▐ѡ ╧ḅּקʷ Ҋ/̐ӆ Ὕ ▐Ѹ. 

╪ḈּתѤ ˿ ӇѤ ͎ ▫ ᴛ ᾒⱠ♠╬ ʺ ᵑ ʺֿבѻ.  

<Ӱּת  ἵẋ▫╥ ╪Ḉּת ╬ᾏ> 

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 

(3)    
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Â ἲẈ■ ╢ở˷♩̐♩›Ἁ ˡỮ╧ ׂש⅔   ╖ ˪ ӄ‰╘ 

ἲẈ■╢ ˡỮ ╖ ῴ ̃, ╧ᵎ Ḓ ╓ᴘ ἲẈ■ʷ ∙ ѡ ˣ╖ ṏ

Ὕ ▐„ .  ᾋᾂ ל ╧ ♅↑ӆ Ὕ ▐╘ 

á GRM: ϶ө╪ ʺ◑ ᵤ╪ ṕ ˦╙ Ѥ Ḣᾏ 
 
â CF: ̓ ˞⁄ ẋᾌ  ἐ ╙ Қ Ợזө╪ ᵤ╪ ṕ ˦╙ Ѥ Ḣᾏ 
 
 

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 

(3)   :  
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ÂἲẈ■ ╢ở˷♩̐♩›Ἁ Ẉ̧-ˡּשׂ ╧צ⅔ ⱪ╘  

ἲẈ■╢ ἲẈ■ʷ ѻ›  Ἁ Ẉ̧  Ὕ ▐ѡ Ҋừ╧ ӆ Ὕ ▐„ ᶏ, 

 ╢ở˷♩̐♩›  Ἁ ͔♩♅╩ ˼ ╖ ♫̎  Ѯּכᵎ ᵠӦ„ʷ  

ᾎ↔╘ ᾐ♠╬ Ⱡ ⁄ ҍ  ἵẋ▫╥ Ṭ ᾒἛ╙ ˁἵᾎ ᶒ, ᾔᵙ♠╬ ˞ᵙᵑ ת
▐╖ᴛᾬ Ⱡ ⁄ ҍ  ̯ ♠╬ ʺᵑ ┬ҵ 

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 

(3)   :  
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Â ἲẈ■Ӧ╢ ˼  ̎┘ѡ Ѹᵍ ╧Ӧ╢ כ˛♣ Ἐ› ₂ ἲẈ■╢ ̬♆ ˼ᴘ ת ╖

ᵎ ῴ ̃, ╧Ӧ› Ҋ  ̬⅔ ἳ♅╩ ̒ᵖʷקּ 

- Ữҍ♠╖ᴛ ѻᵐ╪⁄˭ ₅ ὡ ▓Ѥ Opinion leader, Innovator ת ╙  
Market Maven, Lead User, Prosumer╥ ̯ⱳᵑ Ὸ ‒  
- Ợ ♠ Л √ ⁄Ἄ Ẅ₮ Ẅᴛ ʺ ӇѤ ╪ө╙ ͋ᶘ ‒  
- Social Network Service╘ ─╥ ӎ ʺּתᵑ ὡ  ὡ ▓Ѥ ꜜ╘ ₉ 

2. ˴ὄ╙ ᵙʑậ ᴊӜỀ 

(3)   :  
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ÂֿפѻּקἘ(Collective Intelligence)  

ѸὝʷ   ừ ʹ› ᴌ ˛ϫ ˼◘ ѡ ̐♩╖  •˪ ӄѡ 

∙ ͋ .Ѩᴌ ♅קּ ╢ѻפֿ  ╕ ⌐₫ ˆ╧ Ѹ‗  

á ⅝Ἓ: Ⱡ ὡᶘѾ , ḛ  ͙ὥ╔ ╪ ⅝̯ӇѤ Ӱּת  ᾎҍ⁄Ѥ ϿṨ ˿₅▫
∟⁄ ╥Ⱶ  Ⱡ ˌḛ╘ ỢᾒỮ Ṭʺѫ 
â ̓: ˌṊ ῷ╪Ӱ‡ʺ ˺ בֿ ̆ ⁴ ᾎЎּת ḛ  

SERI(2009), ŗⱠ ᾐ╥ ὦ˵ֿב ∟ҿᴏ: ︡ѾּתἛŘ 

3. ˴ὄ╙ ᵙʑậ Ừֿכ Ợͫ 

(1)   NPD Process  :   



Page 23 

Marketing Strategy 

          

Origin of game  
GameFreak 

Nintendo  

Produce 
Creatures  

Publisher  
Media mix produce  

Original 
rights 

holders 

Copyright 
management  

Copyright  
Meeting  

Suggest 
commercialization  

Animation producing  
Product promotion  

Broadcasting  

Permission  

Toy, Confectionary, Food, stationary, electric, clothing etc  

Suggest 
commercialization  

Licensor  

Licensee 

Shopro Shopro production  

Publishing 

Cartoon 

Game/Digital 

contents 

TV 

Character License 

Â ᶛᾂ ѡ ͖Ⱳ╢ ᵠ  Ř  Ѯᶆ╧ἧ Ř ᵗ  ᵭ╢ ὠ ♅ ̬Ɑᵎ ˉἍ 

͋ ḵ⌐ᵎ ˪▄/ӭּק  ᴘ Ҋ ₁╓ᶏ, И ʷּקʷ Ҽᾋ› Ὕ ӄӄᴙ  

♇▬̾̓ ̕ᴐӈ ᵚ ˌḛ, ∟▬ἒ♬╘ ▫ ♠╖ᴛ ᵙ Ѥ ҍᾐ 
♇▬̾ ↔ Ḹ─ Ͽ⁄Ἄ ᵚ ,  ѱᶉ╪Ἢ⁄ ҍ  Ў╥ ҿ╙ ּת∟ 

<Open innovation>  

3. ˴ὄ╙ ᵙʑậ Ừֿכ Ợͫ 

(1)  NPD Process  :  
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Â ᶛᾂ ѡ ♫□̐♩╧ ῳѰ ἲẈ̐♩› ἲẈ■ᵎ ᾋ  ˼→ 

ᵠ ѡ ͋ ἲẈʷ ╪ Ἐ› ͋  Ὕ ▐╓ϫ, ᵗ  ἲ┘₫ ˪▄╖  ἲẈ■ ˼  ◌ 

ᵚ ᵑ ἵ┬ ╖ᴛᾬ ᵚ ╥ Ἓ◑̓ ֿב ̓♬⁄ ἵẋ▫ʺ ⁴ 
┬̑ ╙Ѿ̓ ᶞ︡מ֞  ╙▐˭ ╖ᴛᾬ ᶞ╙ ἵ◓ᴛ  
ἵẋ▫ө╥ ᷾ѱ ʺ ̯ Ӈ‡ ּתἶ♠╬ ụ╪ ḛỸ 
ױ╪  ͝ө╪͙Ѥ ̪┴♠ ᶜ♠̓ ҿ♠ ◓Ḉᵑ ҿᾎ⁄ ⱴ  ὡ ▓‡ Ḉ̰⁄Ἄ ҍἛ̑╙ ˞ӑ 
ὡ ▓‴╛ 

<Ἐקѻּפֿ>  

2. ᵗ ₫╢ ừ □↑̐ Śs`ld'͚Ӧ╧͖(ś 

 1. ᵗ ᵎ  ˉἘ╢  

Å ʻ ᵚ Ѥ ѻᵡ̆ ₮ ˉ╘ řtameŚ ὡ ▓Ѥ ʺỮ╥ pet. 
Å Ѿὣ  ἵ┬ Ỏᵣ╪ ῷѱג, ᵚ ╥ Ἓ◑̓ ֿב ̓♬⁄ ἵẋ▫(‡ᵛ
╪)ʺ ⁴  ὡ ▓‡, ᶟ░╙ ┬ҵ  ὡ ▓╛ 

Å 150ˌ⁄ ╪ᵎѤ ᵚ Ѥ ♇ᵡѻ╥ ╪ᵒ̓ Ἓ╙ ʺּ̆ת ▓╛ 
Å ͎ױ  ѻ‚  ︣╪ ᵚ ᵑ ἵ┬ Ѥ ῷ╪ө╥ ˌἛ╙ Ѥ ὡ
Ѿ╖ᴛҵ ↔ 

3. ˴ὄ╙ ᵙʑậ Ừֿכ Ợͫ 

(1)  NPD Process  :  


