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® 83 (Ignore) T &f
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® Z 7| (Abandon) &
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Ignore the Move

The most
extreme stance

Competitive
Stance

Wait-and-see

Retaliation

Fight
Increasing expenditures

The Signal of
Peaceful coexistence
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z 4. A X| X =fF(Deterrence Strategy)
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(MRS 22 8% HEOf)
«Experience Curve Pricing

(SRl o A AT )
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Marketing Mix CELETEERES

«Preemptive advertising spending
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Strategy

Switching Costs
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